


•  A commitment of 
service… 

   …between NOAA and 
the society it serves. 



Website, Outreach and 
Education 



OceanAGE 
Careers 

Public Interest 
Products & 
Features 

Alliance Partners 

 and Professional 
Development  

Okeanos Explorer 
Website &  
Digital Atlas  

Media 

Social Media 





•  Unique Website visitors: 6,792,703 
•  Twi:er Followers: 18,266  
•  YouTube subscribers: 4,372 
•  Facebook fans: 415 
•  Educators listserv: 5,512 
•  Lesson downloads: 948,638  
•  General email listserv:  2,036 
•  RSS Feeds, News Feeds, and Daily Updates  
•  NOAA is most popular itunes Channel 



0 

500,000 

1,000,000 

1,500,000 

2,000,000 

2,500,000 

3,000,000 

3,500,000 

4,000,000 

4,500,000 

5,000,000 

5,500,000 

6,000,000 

6,500,000 

7,000,000 

6,792,703 6,762,555 

6,123,333 

5,656,241 

6,474,268 6,336,849 

4,094,354 

2,139,928 

1,827,634 

964,465 

181,593 

NOAA, Ocean Explorer - User Traffic & Growth  

2011 

2010 

2009 

2008 

2007 

2006 

2005 

2004 

2003 

2002 

2001 











Four Good Reasons to Explore 
Indonesia’s Deep Sea: 

  Biodiversity 
  Sources of food in the deep 
  Climate change 
  Hazards 



Translated into Bahasa Indonesian  



A Duta Samudra Makes a 
Promise to… 

  Think about the ocean; 
  Learn something new about the 

ocean; and 
  Tell someone about the ocean 
                                     ….Everyday. 







Case Study: The Sant Ocean Hall 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Case Study: 
Ocean ExploraNon  

EducaNon  
Alliance Partnerships  





• n=970 

• Pre-Workshop • Post-Workshop 
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• “Thank you so much for such an 
incredible workshop.  I learned so much 
and am so excited to share what I've 
learned.  Thank you for doing what you 
do and for making the workshop 
engaging and captivating.  It was so 
especially moving to connect with the 
team at the end!  I left the workshop 
feeling re-energized and re-inspired, 
with some really amazing tools in hand, 
and that's because you created that 
exciting environment and inspired us to 
do our work!  I'm so excited!” 
~Julianne Tylko, Lincoln, MA 
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Michael Feder 
Policy Analyst 

White House Office of Science & Technology Policy 
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•  Program requirements have increased yet 
staff remained same 

•  Reaching underserved groups 
• Web compliance issues in Federal 
government 

•  Unpredictable ship scheduling makes for 
difficult planning for educaYon acYviYes 



•  STEM, NGSS 
•  Social Media – ExploraYon  Learning 

Community, Underrepresented groups 
•  Okeanos Explorer EducaYon Forum – 

conYnue to bring ideas forward 
•  CiYzen ScienYsts 
•  ECCs have enormous educaYon and 

public outreach potenYal 
•  Community colleges and higher 

educaYon insYtuYons 
•  Broader public engagement in 

exploraYon 
•  InternaYonal reach – Duta Samudra, 

Portugal, ASIAN Geo, CNMI 



•  EXTRA SLIDES 
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•  AO 
•  Sustained contact – listserv subscribers 5,578/
lesson downloads/BridgeWater intel 

•  Broader public engagement for NOAA – 
return on investment – extension of PD 

•  InternaYonal reach 
•  AddiYonal Collabs leveraged – MTS/IEEE 
Oceans Conference Professional Development 
Days, NMEA and NSTA Short Courses, NSF 
proposals 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• n=970 

• Pre-Workshop • Post-Workshop 



34 

•  President’s Panel Report and OEAWG 
•  Pew, Ocean Commission, Comm. On 
ExploraNon of the Seas, NaNonal Ocean Policy 

• NOAA Next GeneraNon Strategic Plan and 
EducaNon Strategic Plan, OER Strategic Plan 

•  2002 OE NaNonal EducaNon Workshop 
•  2008 Okeanos Explorer EducaNon Forum 
•  Program EvaluaNon 
• America Competes Act, Co‐STEM 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•  To enhance ocean science literacy through NOAA 
OER for K‐16/formal and informal; general public 
and others; 

•  To enhance educaNon internally within NOAA 
through serving on the NOAA EducaNon Council, 
working closely with NOAA Office of EducaNon, 
and other LOs; 

•  To foster agency‐wide collaboraNons to leverage 
funding efforts to enhance ocean science literacy 
within and outside of the Agency;  

•  To conNnually assess program effecNveness/
direcNon and stay the course on future direcNons 
and efforts in ocean science literacy at the naNonal 
level. 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• 2000 President’s Panel Report 

• 2001 Deep East Expedition – First expedition-based lessons for Grades 5-12 

• 2002 OE National Education Workshop, Charleston, SC 

• 2003 Learning Ocean Science through Ocean Exploration Curriculum 

• 2004 Two Alliance Partners; 14 in 2008 

• 2008 NOAA Ship Okeanos Explorer Commissioned; Education Forum  

• 2010 Okeanos Explorer Education Materials Collection – Why Do We     
 Explore?  and How Do We Explore? 
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EducaNon Announcement 
of Opportunity 

Public Interest 
Products/ 
Features 

Alliance Partners and 
Professional 
Development  

Okeanos Explorer 

Website 

Okeanos Digital Atlas  Media 

Social Media 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